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v ‘ Z - j Contact Hours Per
- e < | Duration
o subjret Code Course Title = = Week
UM = ~ _ ! (Hrs.)
MGM 101 Accounting for Managers 4 3 ] 0 3 0
2 MGM 102 Marketing Management-I 403 1 0 30
3 MGM 103 Human Resource Management 43 ] 0 3 0
Cd4 o MGM 104 Quantitative Tc:angques 4 3 1 0 3 0
L10al 103 Managerial FEconomics 4 3 ] 0 3 0
6 MGM 106 Organization Behavior 4 5 1 0 3 0
1 ~tive Courses
S Business Communication and
/o MGM 107 ‘ OLC 4 3 1 0 3 0
Personality Development
8 %M 108 Business Statistics OEC 4 3 1 0 2
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Sy aovass Vaster of Business Admimistration (2019-21)

Semester-11

EOSE

g I { = . Contact Hours Per
i . S o Z ) Duration
Course Tide 2 =z = Week
< = ! ~ : iHrs.)
S O SN AN CHU P RN S
Production and Operations
ccc 43 i 0 3 0
Management
Business Research and Data ] -
MGM 202 _ CcCC 3 ! 0 3 0
Analytics . ,
Financial Management cccoo4 3 1 0 3 0
Human Resource Planning and A
MGM 204 CCC 3 I 0 3 0
Development
‘ Organization Change and : 7 ‘
NGM 205 o CCC 3 [ 0 3 0
Effectiveness
WGM 206 Marketing i/lanagement-H . CCC 3 b 3 0
Flective Courses - B _ -
- Entrepreneurship - OEC 3 I 0 3 0
IT for Managers QEC 4 3 L0 20

) FAr (Ao
[ . -
Lora Sy GV R g

PP



Sy thas: Master of Busiess Adnnnsiration 2019021

b

Semester-11t

. , ? EOSE
=~ T = . Contet Hours Per -
“ L% = Duration
~ubject Code Course Title O A Week .
N\ i SRS R S _{Hrs)
i MGM 501 Strategic Analvsis and Choice CC 4 > | 0 5 0
Project ormulation and )
2 VG 302 A cCe 4 3 l 0 3 0
Implementation
3 MGM 303 Summer [nternship Project - CcCC 4 3 1 0 3 0
4 MGM 304 Global Business Management cce 4 3 1 0 3 0
5 + Specialization Elective “ECC 4 3 1 0 3 0
6 Specialization Elective ECC 4 3 ! 0 3 0
7 Specialization Elective ECC 4 3 1 0 3 0
3 Specialization Elective ECC 4 3 ! 0 3 0
9 - Specialization Elective P LCC 4 3 1 0 3 0
Electives in Semester-111:
A. Marketing Electives
B. Finance Electives
C. Human Resource Electives
D. Entreprencurship Electives

Note:
Any student wishes to pursue a particular functional specialization area must have cleared the
foundational papers in Semester [ and 11 related to that functional area ftailing which student will not be

allowed tc opt for that funcuional area specialization.
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Saibaban Yooar o of Business Administration (2019-21)

Semester-1V

{

i

EOSE

i Contact Hours Per

'—_E “ Duratior
| Course Title = Week
N !] ~ (Hrs.)
I F L T P T P
1 MGM 401 Strategic Execution ccC 4 3 0 3 (
~ Business Legislation and -
2 MGM 402 ccc 4 3 10 3¢
Regulation
~ CSR. Ethics and Corporate S
Y403 ccc 4 3 1 0 3 ¢
Governance
B Multi-Disciplinary Research 7 — -
4 MGM 404 ccC 4 3 10 30«
Project
s - Specialization Elective ECC 4 3 1 0 3 €
4 - Specialization Elective ECC 4 3 1 0 3 ¢
/. Specialization Elective ECC 4 3 1 0 3¢
8 ’ | Specialization Elective ECC 4 3 1 0 3 (
G Specialization Elective ECC 4 3 1 0 3

“lectives in Semester-1V:

A, Marketing Electives

B. Finance Electives

C. Human Resource Electives

D. Entrepreneurship Electives
Note:

Any student wishes to pursue a particular functional spectalization area must nave clearec the

foundational papers in Semester I and [ related to that functional area tailing which student will not be

allowed to opt tor that functional area specialization.



Syllabus: Master of Business A‘dministmlion (2019-21)

Specmluatxon Electives

- " ETIPOY
. | ¥arketing Specialization

’: MGM A0l Consumer and Organizational Buying Behavior
" MGM A02 - Integrated Marketing Communications
- MGM A03  Sales and Channel Management :
MGM A04 Supply Chain Management ‘
TMGM A0S Services Marketing
""\/[G\/I AOG ”"‘5“Strate‘gic'Produ'ct“and"Brand Management— ~— ~voo oo ’ R

P MIGM A07 ' Rural and Agricultural Marketing |
! i MGM A08 Digital Marketing
ENI. Linacial Manaoement
!L\/{(x\/[ BO] ' Strategic Financial Decision
f VIGM B02 ,' Security Analysis and Pértfolio Management

MGM BO3 ‘ Management of Financial Services
MGM B04 Financiél and Commodity Derivatives ;
. MGM B05 - Management of Financial Institutions .
] MGM B06 Corporate Taxation |
"MGM B07 ' - International Financial Management

Human Resource Man‘xgement

\/IG\/I Col Employee Relationship \/Ianagement
' MGM C02 Manpower Planning and Management
! MGM C03 1 Performance Appraisal and Compensation Management
i MGM C04 Knowledge Management and Learning Organization
- MGM CO05 - Strategic HRM
MGM C06 . Counselling Skills for HR Managers
VIGM Co7 TInternational HRM

Entrepreneurship |

MGM D01 Market Analysis and Value Creation
i\/IG.VI D02 T amii_{fﬁ{lsiness Management S -
"MGMD03  Enucprencurial Finance )
“MGM D04 " Tnnovation \/[anagement and besign lhmkma -
TMGMDOS BuxldmgIpmrepEEnEurlal(,ultuxc and Team B )
MGM D%....,. © Business \)pf\ ations \/Ianduenn,m 7

MUV D07 Fmerging Busimess Seetors and Technologies “ o
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Sy Habus: Vaster of Business Administration (201921
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Program Administration

Phe medium of instruction and examinations shall be Fnglish.

Fhere will be a component of Continuous Internal Assessment along with Ind of Semester
EFxamination. Continuous  Internal Assessment will be conducted by the Institute under

suwoyervision ot the Dirvector.

There shall be 20% weightage of Continuous Internal Assessment (CIA) and 80%
weightage of EOSE i.e. in the final CGPA caleulation for each paper. Thus, the marks of
Continuous Internal Assessment will be added to the final percentage calculation of the
andidate having 20% weightage in each paper. Continuous Internal Assessment will
consist of Written Test, Presentations / Assignments / Projects / Quizzes in each paper.
EOSE will consist of written test of 100 marks in each paper having 80% weightage in the

final percentage and CGPA calculation.

No candidate shall be considered to be eligible to pursue End of Semester Examinations
untess he/she passes the Continuous Internal Assessment with 36% marks in each paper.
Minimum passing percentage for any candidate in cach paper in EOSE will be 36%.

Aggregate percentage required in every semester will be 48%.

The OLC paper of Business Communication and Personality Development in Semester [ will be
eveluated through verifiable means by an external examiner to be appointed by University as
part of LOSE. There will be written examination of 50 marks and external examiner cvaluation

of 30 marks.

Courses/papers are mter-changeable from one yerr o another. The optional papers are civen

scrarately for cach semester.

e Optional Groups (Electives) tor functiona! arca to be introduced will be announced in the

begmning of Semester-HIL T is net neeessary o introduce atl the optional erouns.

In BEOSEC There wall he 7 questions out of which the candidate Is required 1o ansaer

questions. Out of 7 giestons, the question number 77 will be acase problem which will he

compulsory . Q/Qj (W3
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st s Mt of Business Administration (2019-21)

ST icndancg, s compuisony bneach paper tatime which student wil not 0o quaniiod 1o iae
[ - * - -

Poovanmination i ihat paper.
it Promot.on from a semester 1o another will be as per University rales.

11 Any student wishes to pursue a particular functional special zatior. area must have cleaved the

foundational papers in Semester [ and 11 related to that functional area.

Ul student will submit the choice of papers as per univzrsity guidehnes and by the dawe

announced by the institute.

1y There will be a Credit Monitormg Committee of the Institute whose dzcisions regarding crecius
coiallied domain will be final and binding as per University mules.

oy

i
~ L

edit ragistration at least once in all compulsory credit courses shall be binding anc earning all
CCAC credits for accumulation of minimum 120 credits. Howsver, a student may earn more than
120 credits as well but additional credits will not be c¢uinted for Percentage or CGPA

calculasions.

. All students are required to fill in readmission and examiration form for cach semester
coirplete 1n all respects by the due date/ late fee date as znnounced by the Director of the

[nstitutz. Incomplete examination forms are likely not to be forwarded to the University.

ih. A student may opt for not more than three OEC papers out of total offered papers durirg
Semester I and 11 A student will have to opt for total 10 furciional specialization pepars during
Semester Hl and [V, 5 out of these will be from one functional area and 5 from another during

his [l and I'V semesters. He / She cannot choose from more than two functional areas.
7. Respective subject teachers may announce resources and eferences 121 the classes.

18, Lhere should be adequate number of students willing to opt for an elective paper ar:d furctional

alree \});L‘lti‘l‘wftl[\(_)'l (it the nuimber is fess than 10 tha the elective will not be offcred
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Cbinge Sineter of Business Administration (2019-21)

Semester |
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Sbuss Moader of Business Admimstration (2000215
Accounting for Managers

St Cet o MGMIOT Credits: 04

Uoper Ob ective: The course has been designed keeping in mind the spzcific need of manager: to
woderstand and appreciaze the cencept of Managerial Accounting for arclyzing Financial Stateme s,

his paper will help students to know corporate sector with tae help of analvsis of financial staterzents.

Chnteat
Secotnting - Functions and scone of Accounting, Accounting concerts and convenlions. Accounting

Process — Recording and analysing business transactions

Captral and Revenue expenditure/receipts; Preparation of Final Accounts with adjustments. Inventery

Yoaluation, Deoreciation. Overview of International Financial Reporting Stardards (IFRS) and Inc-AS
Regulatory framework zoverning accounting and reporting practices

Analysis ¢{ Financial Statements — Ratio Analysis. Analysis of Corporate performance and drawing

wterences Cesh Flow Statement — preparation and analysis

Cost and Management Accounting — Cost Coneepts and Classification. Cost Structure analysis t-rough
Cost Shect: Techniques of Costing; Cost Volume Profit Analysis; Marginal Costing; Budgeiary

Control. Contzmporary issues in Cost and Management Accounting

Suggested Readings
1. Nerayanaswamy, R Financial Accounting - A Managerial Perspective, PHI Learning. New
Dethi

2. Rajasekaran. V. and Lalitha. R.; Financial Accounting, Pearson

[S]

Kkan. M. Y. and Jain. P. K.: Management Accounting, Tata McCraw-Hill, New Dela

4. Arthony. Robert N.. Hawkins, David I'. and Merchant, Kenneth A.: Accounting: Text and
Ceses. Tata McGraw Hill Publishing Company Limited. New 3¢

3. Benerjee. A Pinancial accounting - A Managerial mphasts. I-xcel Books

6. Antheny. Robert: Manzsgement Accounting

. o 4 r ’
7. Hunt. Witliams and Demaldson: Basie Business Finanee Q/U \ rTZ;)
. —_— "
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C viga Mastor of Business Adininistration (2619-21)
Marketing Managemen - |

©y et Code: MGMIL02 Credits: 04
-

Libjeciive: The course has been designed keeping in mind the specific need of managers 1o understand
i appreciate the concept of Marketing and various dimensions related 1o Exploring. Creating.

Delivering and Communicating Customer Value. It also aims to cquip students with contemporary

knowledee. skill and competencies to manage efficiently and cifecuvely.

Market and Marketing, Marketing Management, Core Marketing Concepts - Need, Want, Demand,
“etion, Consumer, Customer, Goods and Services, Competition, Company Orientation

~a:ls Market Place, Functions and Importance of Marketing Management

Ciedoin Marseting Mix for Goods and Services, Developing an Effective Marketing Mix

b

covivernental Scanning (External and [nternal), Analyzing Consumer Behavior, Buying Decision

Process. Analvzing Organizational Buving Behavior, Analyzing Competition

warketing information System including basics of Marketing Research
Covels of Markeung Planning, Generie Strategies and Value Chain

cegieentation. Targeting and Positioning, Ethical [ssues in Marketing
(ase Srudies

Reference

‘ . : AU e
1. Koter. Keller. Koshy, Jha, Marketing Management- 14" edition. Pearson

2. Ewel. Walker. Stanton. Pandit. Marketing - 1ded. McGraw I 1il.
3. Bains. 7l Page and Sinha. Marketing - Asian Edition. Oxtord.

4. Ramaswamy and Namakumari. Marketing Management 3 Edition, McGraw Hill.

5. Savena Rajan. Marketing Management. McGraw Hill
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T
tuman Resource Management
Subiect Code: MGM103 Credits: 04
Dbjective:r The course has been destened xeeping in mind the specific need of managers to understand

aed appreciate the concept of Human Resource Management and various dimensions related 1o

1

nanaging rluman Resource i the orgamizction. [t also aims o equip students with knowledge. skill and

sompetencies to manage efficiently and effectvely

{‘purse contents

Human Resource Management. Introduction, Scope. HRM Environment in India. Diagnostic Approach

to IRV Job Analysis. Job Deserintion. Job Specification.

tHuman Resource Procurement- Recruitment, Selection and Induction.

Performance Appraisal- Uses, Process. Methods, MBO. Internal Mobility- Promotion. Transfer and
Demotion  Discipline-Meeting, Forms. Process and Cezuses of Indiscipline. Emplovee Grievances.
Grievance Handling Procedure. Employee Compensation-  Components. Voluntary Retirement.

Managing Employee Exit- Workers, Managers. CEO.

Case and “roblems.

Note: The text books and reference books will be announced in the class at the beginning of the course
by the teacher.

Reference

> Dessler and Varkkey, Human Resource Management — 14™ edition, Pearson.
2. Haldar and Sarkar, Human Resource Management, Oxford

3. CB Gupta. Human Resource Management. Sultan Chznd.

4. Udal Fereek and TV Rao. Human Resource Management. Oxford

> K Aswathappa. Human Resource Management. TMII

6 Monappa ctal. Human Resource Management. McGraw Hill

Ty Regr¥irar (AcC
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oo, Mosnter of Business Adminstration (201921
Quantitative Techniques
agtieet Code: MGM104 Credits: 04
4
Sihicetiver The course has been designed xeeping in mind the speciiic need of managers to understand
wdappreciate Quantitative Technigques for managerial decision making and various dimensions related
o the application of such techniques in any organization. It also aims to equip stadents with

knowledee. skill and competencies 1o manage efficiently and etfecuvely.

Contents

Game Theory and Applications - Concepts. Zero Sum Game. Pure and Mixed Strategy
Transportation and Assignment Theory and Applications ~ Coneepts, Methods

Decision Theory and Applications - Decision under Uncertainty. Decision under Risk, Methods

Matrix and Its applications

Probability Theory and Distribution - Set theory, Sample space. Probability function, Events, Axioms.
Conditional Probability, Independent events, Random Variables. Expectations, Binominal Poisson.

Noimal Distribution.
L.near Programming - Concepts, Methods (Simplex, Duality, Graphical)
i e studies and application of all these techniques for managers

sulerences
Levin and Kirlpetuck — Quantitative approach to Management
> CR Kothari, Quanutative Techniques

Sharma. Quantitative Techniques for Managerial Decisions. MacMilhan

=
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Syibihos: Stasver of Business Administration (2019-21)

Managerial Economics
Siject Uonde: MGM105 Credits: 04
4

Objectives: ~he course has been designed keeping in mind the speci ific need of managers to understand

and apprecete the coneept of Micro and Macro Economics in Managerial Decision Making ¢ and various
dimensions related 10 Demand. Supply. Production. Cosl. Revenue. Market and Macro Economie
Variables, 1t also aims to equip students with knowledge. skill and competencies to manage efficiently

Uiy g )

N

and etfectively

Contents

[ntrodnetion *~ Managerial Economics - Basic Concepts, Scope, Positive and Normative, Deductive

and Inductive Analysis, Objectives of Firms

Theory of Consumer Behavior - Utility Analysis (Cardinal and Ordinal). Theory of Demand, Elasticity
of Demarc and Business Decision Making, Demand Forecasting (Importance, Quantitative and

Qualitative Techniques)

Production. Revenue and Cost - Theory of Supply. Production Possibility. Production Function.
eturns to Scale. Law of Retwurns, Isoquant, Iso-Cost. Elasticity of Supply. Theory of Cost. Revenue

Concepts, Producer’s Equilibrium, Break Even Analysis

Market Siructure - Perfect Competition. Monopolistic, Oligopoly, Duopoly, Monopoly. Monopsony.

Market Equilibrium

Macro Economics - Basics of National Income. Money and Banking, Balance of Payment. Foreign
Exchange Rate and Market. Business Cycles, Recent Trends in Indian Economy. Money Supply and

Inflation i1 CPL. WPl and GDP Deflator). World Bank Ease of Doing Business Report
(Cases Stuaics

Reference

U T RN B Vi I S I vott T
Paul Ao Samudoson and Witham 13 Nerdhaus, lconomics 1Y cdition. M

R v oorehnes and oD Vighoshaooe, Nanoecral Deononnes - 20 cdivon Sadiae Cleond and S

Py Tyacnv b Nt b cannc s - 7 clitioan, Nirieas Pabibcation % \ <\/>
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Shoster of Business Admiistration (2019-21;

Organization Behavior
~ o fgder MGMIT06
4

Credits: 04

Objective: This paper will  facilitate  students 1o define. relatc and  recognize  concents’
neonesiconstruets related 1o understanding of human behaviour in organizations and "o interprat.
sstimate and relate issues of performance/ behaviour/ contlict/ cooperation based on cases / exercises. It

i1

il also help them 10 analyse, inspect. debate and diagnose issues related 1o intra and iterpersonal
) : ¢
U
Contents:

“voluton- Classical to post modern theories (Brief description).

‘ian Behavior — Personality, Perception, Attitudes and their measurement, Leaming and
o dntelligence

woncept of Role; Role Space; Role Set; Role Efficacy; Role Conflict. Work Life Balarce, Stress
Shesument.

A or< wroups and Teams, Group Dynamics, Conflict and Cooperatior: in Organizatiors.
adership. Bzhaviour- Leadership Styles. Leadership Theories.
- atior: at Workplace-Theories, Process and Impact.
vening Millennials in the work place. Work place diversity. Working with Artifical Intelligence.

Keferences

| Robbins, Judge and Vohra, Organisational Behavior — 15" Edition. Pearson.

rred Lithans, Organisational Behavior - 20 edition, McGraw Hill.

3. Pareek, Udai. Understanding Organizational Behavior 3rd Edition. Oxford University Press.

Singh Pritam and Asha Bhandarkar, Millennials and the Work Place Challenges for Architecting

the Organ:zations of Tomorrow, AIMA- Sage.

i

Mc Shane. Stevan and Mary and Glinow. Organizational Behaviour Emerging Knowlacge Global

Reahity McGraw Hill

\.
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Sytubus: Viaster of Business Admintstration (2019-21)

Business Communication and Personality Development

Sl:lj\icct Code: MIGMI107 Credits: 04

Objectives: The course has been designed keeping in mind the specific need of managers o understand
and appreciate the implication ol effective communication i management and vanous dimensions
refated o Verbal and Non Verbal Business Communication. [t also aims to equip students with

knowledge. skill and competencies to manage citiciently and effectively.

Contents
Introduction to Business Communication - Meaning. Process. Types of Communication. Channels of
Communication. Barrters to Communication. Making Communication f:ftective, Communication

Networks in Organizations.

Business Writing and Correspondence - Report Writing, Making cffcctive presentations. Business
Letters. Wrizing business emails. Telephone etiquettes, Managing Business Mcetings. Key elements of
Non-Verbal communication. Reading Lffectiveness for Managers; SQ3R Technique of Reading.
Techniques of Effective reading and listening. Social media and Business communication- [Linkages.

strategies and Impact,

Vocabulary Enrichment- Common mistakes in English. Commonly mispronounced words in Fnglish.
Idioms and phrases. Common Homophones. Steps to Enrich Vocabulary. Suggested Readings.

Punctuations. Creative \\’Il[lﬂ"

Personality Development (L his unit will be evaluated by External Ixaminer) - Role of Verbal and Non
Verbal Communication, Behavioral Aspects of Communication. Litfective Body Language. Preparing

for Group Discussions and Job Interviews, Public Speaking. FFormal Dressing Sense. Dining etiquceties

Activities that can be conducted:  GDs. Mock Interviews. Book rcading and presenting resicws.

Vocabulary Huilding games. Nctiquettes

Retference
Costhar Flatdey. Rentzs Pande. Business Communicavon 0 cditton, MeGraw Hhili
Ko, Business Communication. Pl

oosinhas Busiess Communication. Galgotia

Brswajit Das and Ipseta Stpathy. Business Communication and Personality: Development. e

.‘;\H_“f\\ Q/)r E\z
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Shrbass Master of Busmess Admnnistration (2019-21)

Business Statisties

vt ade: MIGMITOS Total Credits: 04

<

bjectiver The course has been designed xeeping in mind the specifle need of managers to understand

=

[

calappied ate the coneepts and application of statisues in Business and various dimensions related

Rusiness decision making usmg statistics as a tool. Tt also aims to cquip students with knowledge. skill

wd competencies o manage efficiently and effectively,

Contents
' Staustics - History of Statistics, Meaning. Scope, Characteristics, Limitations,

leportance for managers

P - Meaning, Usage of data. classification of data

Liariate Analysis — Data series, Central Tendency — Mean, Median, Mode. Quartiles. Dispersion —

Standard Deviation. Mean Deviation, Quartile Deviation. Range
Multvariate Analysis - Correlation. Regression. Time series. Index Numbers

Cases and application for managers

eferencees

Lo Freedman., Statistics, Viva Books

()

N.D. Vohra, Business Statistics. McGraw Hill

3. Gupta and Gupta, Business Statistics, Himalaya Publishing House

(=
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